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DOCTORAL RESEARCH SUMMARY 

 
My doctoral dissertation was conducted under the supervision of Dr. Jiang Yushi, who is a well-reputed Professor at 

Southwest Jiaotong University. It adds new knowledge to the already expanding comparative framework of 

consumer ethical decision making in buying counterfeit luxury products relating to China and Pakistan. I have 

previously published two ISI indexed papers in well recognized international journals, and two more are under 

review process, which is all part of my thesis. This type of research can benefit both China and Pakistan as 

counterfeiting is rampant in both countries. 
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mutual funds in an emerging market. International Journal of Finance & Economics. (SSCI, W category) 
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