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DOCTORAL RESEARCH SUMMARY

My doctoral dissertation was conducted under the supervision of Dr. Jiang Yushi, who is a well-reputed Professor at
Southwest Jiaotong University. It adds new knowledge to the already expanding comparative framework of
consumer ethical decision making in buying counterfeit luxury products relating to China and Pakistan. I have
previously published two ISI indexed papers in well recognized international journals, and two more are under
review process, which is all part of my thesis. This type of research can benefit both China and Pakistan as
counterfeiting is rampant in both countries.
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2012-2018 Chinese Government Scholarship (Fully Funded).
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2012-2018 Research Associate Southwest Jiaotong University
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impulsive buying behavior: Evidence from emerging market of Pakistan. Asia Pacific Journal of Marketing and
Logistics. (SSCI, W category)

[16] Jiang, Y., Miao, M., Jalees, T., & Zaman, S. I. (2019). Analysis of the moral mechanism to purchase counterfeit
luxury goods: evidence from China. Asia Pacific Journal of Marketing and Logistics. (SSCI, W category)

[17] Jiang, Y., Xiao, L., Jalees, T., Naqvi, M. H., & Zaman, S. I. (2018). Moral and ethical antecedents of attitude
toward counterfeit luxury products: Evidence from Pakistan. Emerging Markets Finance and Trade, 54(15),
3519-3538. (SSCI, W category)

[18] Zaman, S. L., Jalees, T., Jiang, Y., & Kazmi, S. H. A. (2018). Testing and incorporating additional determinants
of ethics in counterfeiting luxury research according to the theory of planned behavior. psihologija, 51(2), 163-
196. (SSCI, Y category)

PAPERS IN REVIEW

[1] Intellectual Capital in Cross border Mergers & Acquisitions: An Exaptation perspective in Journal of Intellectual
Capital.

[2] Corporate Governance, Cash Holding and Firm Performance in International Review of Economics and Finance.

[3] Exploring the relationship among critical success factors of green human resource management- Evidence from
an emerging country in International Studies of Management & Organization.

[4] A Cross-Culture Study on the effect of Spirituality, Ethics, Intrinsic and Extrinsic Religiosity on Green Buying
Behavior in Management of Environmental Quality.

[5] Cross culture Impact of Psychological Moral and Ethical Elements on Attitude towards Counterfeit Luxury
Products in Current Psychology.

[6] Closing the gap: Linking Digital Banking to Resilient Service Supply Chain Performance in Operations
Management Research.

[71 Religiosity and Self-esteem’s mediating and multi-mediating effects on Impulsive and Compulsive Buying in
Journal of Islamic Marketing.

[8] WOM and Brand Equity, And Mediating Role of Brand equity Elements and WOM: A study on Allied Apparel
Brand in Karachi in International Journal of Consumer Studies.

[9] Using social media capabilities to build transparency in circular and sustainable supply chain: A proposed
hierarchal model in Industrial Marketing Management.



	DOCTORAL RESEARCH SUMMARY
	ACADEMIC AWARDS
	FOREIGN EXPERIENCE
	PUBLICATIONS
	PAPERS IN REVIEW

